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Essay

In response to the unique challenges posed by the COVID-19 pandemic, which left Chinese travelers hesitant to explore new destinations, STA embarked on an innovative cross-
media marketing campaign to revitalize tourism to Saudi Arabia. The core objective was to increase awareness of Saudi tourism opportunities among Chinese travelers and drive
engagement leading to bookings. The campaign's success hinged on overcoming these challenges and delivering a compelling message tailored to the Chinese audience.

The marketing strategy centered on the concept of "Lai ba!" (3kIE!), a warm invitation to explore Saudi Arabia as a welcoming destination. Extensive research, including focus
groups and market analysis, informed the creation of targeted content and engagement tactics. Leveraging over 20 touchpoints and partnerships with key Chinese platforms such
as Tencent, Ctrip, and Mafengwo, the campaign covered the entire traveler journey from inspiration to booking.

Execution of the campaign showcased best practices in marketing, with a diverse mix of events, TV, outdoor, digital, social media, and influencer collaborations. The highlight was
the Saudi Souq live event in Shanghai, which attracted 500 million viewers and marked a significant milestone in engagement. Additionally, strategic partnerships, including
exclusive collaborations with Huawei stores, expanded the campaign's reach across China.

The success of the campaign was measured through various metrics, including overall reach, footfall at activations, website visits, social media impressions, and booking numbers.
Notable achievements included a staggering 830.6 million overall campaign reach, 77,000 footfall visitors, a 532% increase in search volume, and 61,000 bookings—a 133%
increase compared to the previous period.

Overall, the campaign effectively engaged Chinese travelers, increased brand awareness, and significantly boosted bookings, demonstrating the power of innovative cross-media
marketing in revitalizing tourism. By extending a heartfelt invitation, Saudi Arabia welcomed Chinese travelers back to the global travel community, marking a successful
collaboration between cultural understanding, strategic planning, and impactful execution.
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