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Essay

Background

A window to the world’s arts and cultures and a social place for the community, that is what Lee Tung Avenue (LTA) strives to be. From Regent Street’s famous “The Spirits of

Christmas” to British artist Luke Jerram’s stunning moon and rotating earth installations and much more, LTA has year after year inspired, uplifted and connected with the community

through an engaging array of cultural programmes and spectacular installation art, opening eyes to a world of wonders.

In Christmas 2024, LTA introduced the public to the festive cultural traditions of Europe in its “Dazzling Christmas” campaign, which was proudly featured in Belgian Days organised

by the Consulate General (CG) of Belgium in Hong Kong.

Strategy & Execution

1. World-class, awe-inspiring festive art display

Teaming up with GLOBALL Concept, an award-winning festive light specialist from Belgium that has over the years decorated the Champs Élysées, Beverly Hills and the world’s

largest mall in Dubai, just to name a few, LTA presented breathtaking installations that reinterpreted Belgium’s beautiful tradition of lace making through modern lighting technology.

The centrepiece comprised a gigantic 27-metre-long hanging light arch and an eight-metre-high Christmas tree adorned with over 1,000 exquisite baubles, woven like Bruges lace,

complemented by light decorations in shapes of Christmas wreaths and trees along LTA’s iconic pedestrian walkway. These elegant creations transformed the avenue into a dream-

like European-style Christmas town, inviting visitors into a mesmerising experience found only at LTA.

2. Strategic collaboration with Consulate General of Belgium

Leveraging the GLOBALL Concept collaboration, LTA proactively approached Hong Kong’s Belgian CG to become a partner of Belgian Days, an annual event by the CG to promote

Belgian culture. Thanks to its partner status, LTA was able to line up performances by classical Belgian musicians and a well-known Belgian magician, and a fabulous charity art

event themed on the Belgian cartoon The Smurfs. It also organised a meet-and-greet event with Sinterklaas, the legendary figure from whom the Santa Claus character originated,

allowing the public to experience Western Christmas traditions firsthand. The collaboration was a win-win, deepening understanding of Belgian culture in Hong Kong while enriching

and elevating LTA’s Christmas campaign.

3. An all-enveloping European Christmas experience

Parallel to the Belgian Days programmes, LTA staged multiple events to evoke a quintessential European Christmas atmosphere. It brought back the outdoor snow show – over 50

sessions in total – which has become a great hit over the past years for the romantic vibes it created and the splendid, truly one-of-a-kind experience it offered with the avenue’s

installation art. A glamorous masquerade ball on Christmas day generated great anticipation with the promise of an occasion to dress up and amazing entertainment, and turned out

to be an exquisite celebration. Nearly 30 sessions of street performances including Christmas carols and dance shows made passers-by slow down their steps despite their busy

lives to take in the joyfulness of the season, and a pop-up charity market featuring delicacies, workshops and shopping further bolstered the community spirit.

Results

An extraordinary footfall of over 4.3 million (+3% YOY) was recorded throughout the campaign period, solidifying LTA’s status as a leading destination. Even Hong Kong’s Chief

Executive visited during one of the snow shows! The campaign generated over 1,010 media clippings (+128% YOY) with a massive media value of $42.2 million (+129% YOY),

including local and overseas coverage across TV, print, and online platforms. The photogenic art display was indeed highlighted in the Hong Kong Tourism Board’s

recommendations and by the media, enhancing LTA’s brand visibility and image significantly. The campaign achieved a reach of over 331K on LTA’s social media platforms, and

engaged influencers across HK, China and Asia-Pacific with total fan base over 11.8M, demonstrating its striking impact.

For this category please provide

An essay of up to 625 words describing the nominated innovation(s) in event conception, development, planning, promotion, and/or execution
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development.
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