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Entry Title

Painting a Brighter Future with SM Supermalls’ Art Market Initiative

Category

C01 - C12 Award for Innovation in Communications / PR > C06. Award for Innovation in the Use of Events

Submission Format

An Essay of up to 625 Words

Essay

SM Supermalls has long been at the forefront of community engagement, continuously creating initiatives that support and uplift local talents. In line with its commitment to

championing Filipino artists, SM Supermalls launched the “SM Art Market”, a community relations initiative that transformed 17 of its 87 malls into dynamic arts hubs.

This program is designed to provide local emerging artists with a marketplace to showcase their work, gain exposure to a broader audience, and generate sustainable livelihood

opportunities. Running from July to October 2024, the “SM Art Market” campaign effectively engaged communities nationwide in the appreciation and celebration of local art.

The initiative was built with a goal to provide at least 1,000 emerging artists with a dedicated venue to sell their artworks. The campaign sought to increase foot traffic in designated

areas by 2% vs. the same period last year and generate a minimum of USD 121,240 (PHP 7 million) in total artist sales. This was achievable with the participation of 1,228 local

artists in the SM Art Market, along with support from 50 local art organizations, universities, and creative communities.

Unlike traditional art fairs limited to major areas in the city, this initiative was implemented across multiple cities, ensuring that even artists from grassroot communities had access to

a thriving marketplace. The program also provided an open-dialogue experience, including live art demonstrations, artist meet-and-greets, and hands-on workshops. These activities

encouraged direct engagement between artists and the public, making art more accessible and enjoyable.

The execution of the SM Art Market was thoughtfully planned to ensure meaningful engagement between artists and potential buyers. The event was designed to attract a wide

spectrum of art enthusiasts, spanning unique piece collectors, visual arts hobbyists, and casual gift shoppers. To spread word of mouth beyond physical locations, the initiative also

took the conversation online by featuring artist spotlights, behind-the-scenes content, and an online directory for artists.

The campaign saw participation from 80 local art organizations, universities, and creative communities. Foot traffic at the event increased significantly at 10,111,451, an increase of

4.75% vs. same period last year and total sales reached USD 173,850 (PHP 8,330,313). The initiative garnered 185,000 views and achieved an impressive 146% engagement rate,

with a total PR value of USD 161,560 (PHP 9.4 million).

By leveraging the power of art as a unifying force, the SM Art Market presents how malls can be commercial spaces that go beyond retail transactions and serve as catalysts for

cultural enrichment and economic empowerment.

Through this initiative, SM Supermalls has successfully created a sustainable platform for Filipino artists, exhibiting the power of innovation in community relations through art.

For this category please provide

An essay of up to 625 words describing the nominated innovative achievements in communications or public relations since July 1 2022, OR a

video of up to five (5) minutes in length illustrating the same.  

Optional (but highly recommended), a collection of supporting files, works samples, and web addresses that you may upload to our server to

support your entry and provide more background information to the judges.

Do You Have Supporting Files You Would Like to Upload?

Yes
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Audio (Mp3), Documents (PDFs, Word, PowerPoints), Images (PNG, JPG, TIF), and Video (Mp4) 

200 MB Max per File

File 1

File 2

No File Uploaded

File 3

No File Uploaded

File 4

No File Uploaded

File 5

No File Uploaded

File 6

No File Uploaded

File 7

No File Uploaded

File 8

No File Uploaded

File 9

No File Uploaded

File 10

No File Uploaded

Do You Have Website URLs you would like to link to

Yes

URL 1

E T EF 7 E B5  f E T EF 7 E B5 w)

 

Z E R P Y  Z E R P Y w)

 

f 5 5  f 5 5 9/)

 

f 5  f 5 3/)

 



3 of 3

URL 7

URL 8

URL 9

URL 10

By your submission of this entry to The Stevie Awards you verify that you have read and agree to abide by the regulations, terms and conditions

of the competition (http://asia.stevieawards.com/rules-and-terms-conditions-competition).

Terms and Conditions

I Agree




