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Essay

SIDM <leeumdream) Corporation is a company that has achieved great success in various fields through creative
3D stereoscopic pop-up card design and production.

They are receiving attention in various fields such as art, education, and marketing, providing customized products,
and achieving great success in various fields through design and production, and sharing creative and innovative
experiences.

1. Innovation in 3D stereoscopic pop-up card design
They broke away from traditional flat cards and designed 3D stereoscopic pop-up cards to provide customers with a
touching experience.

This innovative approach expanded the scope of the card and added educational and marketing value.

e National Daegu Museum: Educational 3D Stereoscopic Pop-up Card: They created pop-up cards that combined
museum exhibitions and educational purposes, helping children learn by conveying historical artifacts and exhibits in
a fun way.

e Nexon Korea: Character 3D Stereoscopic Pop-up Card: They created pop-up cards themed on popular game
characters to provide special gifts and brand experiences to fans. Author Jang Julien - Flower Shop lllustration 3D
Stereoscopic Pop-up Card: This card, which breathed new life into the work by expressing the artist's artistic sense in
a stereoscopic way, was very popular with art lovers.

2. Marketing Performance through Collaboration with Brands
We collaborated with various companies and brands to support marketing activities. We produced customized pop-up
cards that increased brand value, which were used as effective tools for events and promotions.

e The Hyundai Department Store: 3D Stereoscopic Pop-up Card: We produced pop-up cards in line with the
department store's seasonal events and promotions, providing customers with a luxurious marketing experience.

e Shinsegae: Holiday 3D Stereoscopic Pop-up Card: Pop-up cards produced for special seasons such as Christmas
conveyed a special feeling to customers and increased brand loyalty.

e Daemyung Sonopet: lllustration 3D Stereoscopic Pop-up Card: The pop-up card produced in collaboration with
Daemyung Sonopet was an illustration-based design that conveyed the brand's image and emotions well.

It provided a special experience to customers and played an important role in brand marketing. Hyundai Motor
Company - 3D pop-up card with artwork: In collaboration with Hyundai Motor Company, we created a 3D pop-up card
with artwork as a motif, contributing to highlighting Hyundai Motor Company's artistic and innovative image.

This card left a great impression on customers by being linked to the brand image.

3. Realization of educational value

e Plan Korea: Well pop-up card that delivered a social message about the water shortage problem in developing
countries,

e Seoul Design Foundation: DDP pop-up card that was created in collaboration with DDP for creative design
education,

Plan Korea - School 3D pop-up card that provided children with an educational purpose and an opportunity to learn in
a fun way, thereby increasing learning effectiveness and realizing educational value.

4. Realization of social responsibility
e The Korean Red Cross: Relief activity tent pop-up card that delivered a message of gratitude to donors supporting
disaster relief activities, and

e Plan Korea: Health Center 3D pop-up card that taught the importance of health and wellness, thereby creating
social value and strengthening a positive corporate image.
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5. Providing personalized and customized services
Customized wedding invitation pop-up cards and Wibon Motors Birthday pop-up cards that reflect customers’
individual needs emphasize the brand's flexibility and originality and increase customer satisfaction.

6. International recognition and achievements

We presented the Yeonjaru pop-up card at the 2019 Beijing Expo and were recognized internationally for our design
and creativity. This has increased the brand's reliability and has become an opportunity to be recognized in overseas
markets.

7. SIDM's representative brand of 3D pop-up cards, {leeumdream)
won the Seoul Mayor's Award for producing 3D cards in the design printing sector in 2019 and exhibiting them on
Printing Culture Day. In 2023, we won the Minister of Culture, Sports and Tourism's Award on Printing Culture Day.

For this category please provide

An essay of up to 625 words describing the nominated innovation's concept, value, delivery,
and impact since July 1 2022, OR a video of up to five (5) minutes in length illustrating the
same.

Optional (but highly recommended), a collection of supporting files and web addresses that you
may upload to our server to support your entry and provide more background information to
the judges. These uploads and links might include product demonstration videos, product
reviews, images, etc.

Do You Have Supporting Files You Would Like to Upload?
No

Do You Have Website URLs you would like to link to

Yes

c c
A A
r r
wu =

3of4



By your submission of this entry to The Stevie Awards you verify that you have read and agree
to abide by the regulations, terms and conditions of the competition
(http://asia.stevieawards.com/rules-and-terms-conditions-competition).

Terms and Conditions

I Agree
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