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Essay

MediaOne’s Award-winning Al Tool Transformed Paid Media Performance for Canon and MyRepublic
Revolutionising Paid Media with Al Precision

In today’s competitive digital landscape, millions are wasted on unoptimised ad placements due to outdated media planning. Digimetrics.ai, MediaOne’s multi-award-winning
proprietary Al solution, redefines paid media planning by analysing tens of thousands of real-time data points, optimising ad spending with unmatched precision.

Backed by award-winning results, Digimetrics.ai has powered high-impact paid media campaigns for Canon E-Shop Smart Tech and MyRepublic:

Canon E-Shop Smart Tech: 52.87% increase in e-commerce revenue, 37.62% growth in conversion value.
MyRepublic: 297% cost-per-lead (CPL) reduction |

With Al-driven bid optimisation and audience precision targeting, Digimetrics.ai is the ultimate tool for maximising ROI and delivering award-winning performance marketing success
The Challenge: Maximising Impact, Minimising Waste
Each client faced distinct obstacles that conventional marketing methods struggled to overcome:

Canon Smart Tech struggled to stand out in a crowded technology market with evolving customer expectations. Despite a strong product lineup, it needed a more efficient, data-
driven approach to convert high-intent buyers searching for imaging and office solutions.

MyRepublic, a B2B broadband provider, used aggressive pricing to attract customers. While effective for sign-ups, this strategy led to unsustainable acquisition costs, requiring a
shift towards smarter, cost-efficient marketing.

The common thread? Both brands needed more than ads—they needed data intelligence to fuel smart decision-making.
The Strategy: Al-Driven Precision Meets Paid Media Excellence

Rather than relying on post-campaign optimisations, Digimetrics.ai—a Proprietary Al Tool developed by MediaOne—provided a proactive blueprint, analysing in real-time how ad
creatives, targeting, and media placements stacked up against competitors. Here’s how it worked:

Audience Intelligence — Mapped high-performing keywords, competitor strategies, and audience behaviour for precise targeting.
Budget Efficiency — Allocated ad spend to the highest-yielding media mix, reducing CPL by 297% for MyRepublic.

Dynamic Ad Optimisation — Continuously tested and refined ad placements, achieving 95% Google Page 1 rankings for Canon through a combined SEO and paid media
strategy.

Competitive Benchmarking — Delivered real-time insights on competitor ad performance, allowing Digimetrics.ai-powered campaigns to reduce cost-per-conversion by analysing
tens of thousands of real-time data points, pinpointing high-impact opportunities while minimising expenditure on high-cost competitive channels and keywords.

By shifting from manual guesswork to Al-driven precision, MediaOne enabled real-time adjustments that maximised ROI at every stage for clients.
The Execution: Real-Time Adjustments for Maximum Impact

By integrating Al-driven Digimetrics into audience targeting and continuous optimisation, MediaOne achieved highly effective paid media planning and management, delivering
exceptional results in revenue growth, cost efficiency, and engagement for clients:

Canon E-Shop Smart Tech:
52.87% increase in e-commerce revenue, 37.62% growth in conversion value
Click-through rates (CTRs) exceeding 4% month-on-month
95% of targeted keywords ranked on Google Page 1, outperforming industry giants
MyRepublic:
297% reduction in cost-per-lead (CPL)
9-month Al-backed strategy improved lead volume and quality
Enterprise lead generation surged through hyper-targeted campaigns
The Results: A New Benchmark for Paid Media Excellence
Record-breaking performance across industries
Millions in incremental revenue generated
Al-driven precision that outperformed traditional paid media strategies

With Digimetrics.ai, MediaOne redefined what's possible in paid media planning and management. The results weren't just impressive—they were game-changing.
This wasn't just about running ads. It was about intelligent, predictive, and real-time optimisation—turning advertising dollars into measurable business impact.
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For this category please provide

An essay of up to 625 words describing the nominated innovative achievements in marketing since July 1 2022, OR a video of up to five (5)
minutes in length illustrating the same.

Optional (but highly recommended), a collection of supporting files, works samples, and web addresses that you may upload to our server to
support your entry and provide more background information to the judges.

Do You Have Supporting Files You Would Like to Upload?
Yes
Audio (Mp3), Documents (PDFs, Word, PowerPoints), Images (PNG, JPG, TIF), and Video (Mp4)

200 MB Max per File

File 3
No File Uploaded

File 4
No File Uploaded

File 5
No File Uploaded

File 6
No File Uploaded

File 7
No File Uploaded

File 8
No File Uploaded

File 9
No File Uploaded

File 10
No File Uploaded

Do You Have Website URLs you would like to link to

Yes
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By your submission of this entry to The Stevie Awards you verify that you have read and agree to abide by the regulations, terms and conditions
of the competition (http://asia.stevieawards.com/rules-and-terms-conditions-competition).

Terms and Conditions

I Agree
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